
Writing Samples 

 I wrote this piece for Gateway LLEN, an Australian non-profit that helps at-risk youth get an 

alternative education.  

Refresh has taken off 
Term 3 brought the beginning of the Refresh program, which launched with a full ten students enrolled in the broad-
based applied learning program. The program is one of the projects developed as part of the Eastern Youth Learning 
Partnership between Gateway LLEN, Inner Eastern LLEN, the Avenue Neighbourhood House @Eley, Pines 
Learning, and Upper Yarra Community House. 
 
Refresh’s goal is to offer alternative learning solutions for youth aged 15 to 19 who have had a break in their 
schooling. This term’s activities include African drumming, life skills, and cooking; the text for the term will be The 
Hunger Games. The program will run four days a week for the semester, and provides students a strong pathway to 
VCAL, VCE, further study, training and employment. 
 
An orientation BBQ in July introduced program participants to the support staff and gave them time to check out the 
Avenue. The two experienced youth providers, Upper Yarra and Pines Learning, received a grant from the ACFE 
Board Capacity and Innovation Fund for their Learn Local program, and hopes are high that the Refresh program will 
be a great success. 
http://www.gatewayllen.com.au/2012/youth/refresh/  

 

 I write the blog for Elf Designs, an Indonesian-based web design company. The blog focuses on 

marketing for small businesses, new apps and gadgets that can make your life easier, and tech news 

that affects the general public. Here are a couple of recent entries: 

Facebook for Business: How to Improve Your Page 
Your business is establishing a strong Internet presence, and you’ve decided to boost this presence by creating a 
Facebook page for your brand. How do you make sure you are engaged with your customers? What can you do (or 
avoid doing) to attract people to your page, and even better, keep them there? Here are some tricks and tips for 
you to think about. 
 
Make sure you have a “call to action” in your posts. It doesn’t have to be in every post, but it’s a very good idea to 
post regularly about something you want your customers to do: click a link, “Like” your page, sign up for news. Any 
of these things can get your customers more invested in your company. 
 
If you are asking people to help you out by calling them to action, you also need to periodically thank and reward 
them. Whether it’s a post that offers a deal to important customers, or a quick note that responds specifically to a 
question or comment, you need to show Facebook users that you are listening to them and that you appreciate 
their business. 
 
It can be hard to do, but you really need to consider real photos for your page as opposed to stock images. You 
may not be a great photographer, but maybe a family member or friend is willing to help out, or you can trade 
services for photos with an aspiring photographer in your area. Having genuine photos on your page helps to show 
your customers that you are putting effort into your business and that you are proud of and passionate about your 
company; buying images from a stock site doesn’t give customers the same impression. 
 
Remember the theme when you are creating posts. Your business should have a clear brand and image, and your 
posts should always reflect this. Think about your ideal customer and write to that person. If you veer too far off 
topic, it’s easy for people to get bored and wander away, and staying with your them helps to create loyal 
customers. 

http://www.gatewayllen.com.au/2012/youth/refresh/


Keep your updates and posts short and to the point. I know that sometimes you just want to keep writing, but 
people lose interest quickly and you need to be succinct. If you have more to say, direct customers to your blog 
with a short and intriguing hook. 
 
Don’t clutter your posts with Twitter hashtags or links to Pinterest or other social media sites. It’s tempting when 
you are using lots of social media sites to just copy and paste from one site to the next, but if your customers are 
following you in more than one place, it’s frustrating to see the same thing over and over again. You need to tweak 
your content for each group of customers, and keeping things separate will help to make sure you’re using each 
site to their full potential. 
 
It can be daunting to set up a Facebook page and keep people interested in your business in yet another format. 
But Facebook can be a huge boon to your business if you use it thoughtfully. For more information on setting up a 
Facebook page for your business, use the contact form below. 
http://www.elfdesigns.com.au/news/2012/11/29/facebook-for-business-how-to-improve-your-page/ 
 

Making a Good Impression with Email 
Small businesses, particularly e-commerce businesses, rely on the Internet and email to interact with their 
customers. And many customers expect as good or better service when they are communicating to you via 
electronic means. The lack of face-to-face interaction means that many non-verbal cues that people use to set 
customers at ease are unavailable, so business owners and employees need to go above and beyond to make their 
customers feel valued. Here are some tips to make sure you are doing everything you can when dealing with 
customer service emails. 
 
First and foremost, you need to consider your email address. Ideally, customer service emails should come from an 
actual person’s name (i.e. fred@internetstore.com). This allows customers to put a face to your company, rather 
than feeling like they are sending out a question or concern into the ether. This is especially helpful when the 
customer needs to follow up on a previous issue; it helps them feel like they are continuing a dialogue if they can 
talk to a specific person. If you can’t use a person’s email, then try something like 
“customerservice@internetstore.com”. While not as personal as the above option, it does still keep the focus on 
the customer, and lets the customer know that there is a department that is committed to customer service. Try to 
avoid using something like “sales@internetstore.com.” This kind of email address shows customers that you are 
more concerned about making sales than fixing problems that they might have, and it can lead to more frustration 
with your company. 
 
But you need to do more than just have a good email address. You need to make sure that you address your 
customer and their request correctly. Make sure to call use your customer’s name; it’s a sign you are listening and 
it will put them at ease. Then you need to restate the problem or question to ensure you are understanding the 
customer. Once you’ve offered your solution or answer, tell them that if they need more assistance they can 
contact you again at the same email address, or, if you are able, give them a phone number where they can reach 
you if you think they will need a more in-depth response. 
 
These steps can help you connect with your customers and build trust, which go a long way toward your customers 
having confidence to deal with you in the future. Little things like proper email technique can make a huge 
difference in how your business is perceived, so do your best to make your interactions over the Internet as good 
as the ones you have in person. 
http://www.elfdesigns.com.au/news/2012/04/27/making-a-good-impression-with-email/ 
 

 I also write the blog for my own website, Stet Editorial. While it is undergoing a bit of a change at the 

moment, the blog is indicative of my own personal writing style, rather than what I write for particular 

clients.  

http://www.elfdesigns.com.au/news/2012/11/29/facebook-for-business-how-to-improve-your-page/
http://www.elfdesigns.com.au/news/2012/04/27/making-a-good-impression-with-email/


 

How to Add Fresh Content to Your Site 
I recently wrote a number of articles for a client about ways to keep your website interesting and getting people to 
come back to your website. I got some great feedback about these articles so I thought I would start a series of 
“how to” posts and hopefully give you some good ideas for your own websites. Part 1 of this series is about adding 
new content to your website, and why blogging is the easiest way for you to do this… 
 
 
If you don’t update your site on a regular basis, people aren’t going to keep coming back. Obviously, you don’t 
need to revamp your entire website every few months. But you should definitely consider adding content that will 
generate interest and can be updated regularly. The best way to do this is to have a blog. Although writing may not 
be your favourite thing to do, there are still options available to you. Some freelance writers specialize in blogging 
for other companies, or perhaps one of your employees has a flair for words and would like a new challenge. 
 
The most important thing is to find a good voice in which to write. Ideally, you will have a balance between 
professionalism and personality. You don’t want to ramble on about things that aren’t relevant to your company, 
but if all you do is reiterate press releases, people aren’t going to stay interested for very long. This is especially 
important if someone else is doing the writing; you need to make sure that you are comfortable with the way the 
business is being portrayed and make sure that either you make it clear that someone else is writing on your 
behalf or that the writing is done in a voice very similar to your own. You don’t want someone to read your blog 
and then meet you and feel a disconnect between your blog writing and your personal communication. 
 
Make sure you respond to comments, but don’t spend too much time responding to everyone. You need to show 
that you are paying attention and that you care what people are saying, but you can easily get sucked into a 
discussion (or worse, an argument) if you spend too much time replying to everyone. You will definitely get better 
feedback from your readers if you seem to be interested in what they have to say. And be sure to moderate your 
comments; many blogs have spam filters that  you can use, and there are also options to hold comments for your 
approval before they are posted on your site. This might be a good idea, especially at first, so you can set the tone 
of your blog. 
http://www.steteditorial.com/how-to-add-fresh-content-to-your-site/pages 
 
 

 I was involved in the re-branding of an independent yarn dyer’s website, and was responsible for writing all the 

“blurbs” describing the different yarn bases that are available. Here is a sample of one of those blurbs: 

 

Tasty is luxury, strength and all-around utility all in one delightful yarn!  It is a smooth and butter-soft yarn with 
great bounce. This yarn is lightweight but quite durable, making it an excellent choice for socks when knit at 8 or 9 
stitches per inch. The cashmere lends a subtle halo to the yarn, which makes Tasty a wonderful choice for elegant 
shawls or scarves. Tasty would make a fabulous, treasured garment worn next to your skin, so you can touch it all 
day.  Or maybe just keep a skein nearby for fondling. You will enjoy working with Tasty almost as much as you’ll 
enjoy wearing it. 
http://www.twistedfiberart.com/Tasty_s/316.htm 

http://www.steteditorial.com/how-to-add-fresh-content-to-your-site/pages
http://www.twistedfiberart.com/Tasty_s/316.htm

